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 Investor Information  
 Rapido Entertainment s.r.o., the issuer of Rapido Token, is a duly incorporated entity in Czechia (formerly Czech Republic) operating under VASP (Virtual Asset Service Provider) license, 

authorized by the Czech crypto regulator Financial Market Supervision Authority (FMSA). Rapido platform integrated a cutting-edge AI-assisted ID/KYC/AML/CTF/FP system, a top-tier 
automated solution provided by Sum and Substance Ltd. This ensures that all token processes and transactions rigorously adhere to the stringent supervisory standards set by the Financial 
Analytics Office (FAU). The purchaser of the Rapido Loyalty Store Token (RLST) must meet the “accredited investor” requirements as defined by the regulations in the investor's jurisdiction 
of residence. Please contact support@rapidotoken.com  for any additional information.  
 

 Confidentiality 
 This document and any files and additional information transmitted with it are confidential and intended solely for the use of the intended recipient. If you are not the intended recipient, or 

the person responsible for delivering to the intended recipient, be advised that you have received this information in error and that any sharing and whatever use of it is strictly prohibited. If 
you have received this document in error please do contact us from www.rapidotoken.com and then promptly destroy any file or paper copies, including any accompanying materials. 
 

 Disclaimer 
 The information contained in this document is for general information purposes only. Rapido Entertainment s.r.o. makes no representations or warranties of any kind, express or implied, 

about the completeness, accuracy, reliability, suitability or availability with respect to the information, products, services, or related graphics contained in this document for any purpose. 
Any reliance you place on such information is therefore strictly at your own risk. In no event will Rapido Entertainment s.r.o. be liable for any loss or damage including without limitation, 
indirect or consequential loss or damage, or any loss or damage whatsoever arising from loss of data or profits arising out of, or in connection with, the use of this document and/or 
information herewith. We reserve the right to modify the ecosystem tokenomics model in order to enhance operations and provide increased benefits to both users and the company. 

 

 Trading cryptocurrencies may have significant risk and your investment capital may go up or down in value. You should only invest what you can afford to lose and you should ensure that 
you fully understand your risks for making investment decisions. Before investing, please make sure you seek independent financial advice, do your own research or get appropriate 
consultation. We do not provide financial guidance or advice. You should seek professional advice regarding use and value of the Rapido Loyalty Store Token (RLST). It is your responsibility 
to know whether you are permitted to trade crypto currencies or RLST based on the legal requirements in your country of residence. Cryptocurrencies are unregulated in many jurisdctions 
and have no consumer protection. By purchasing RLST token, you understand that you are not buying a security or investment and you agree to hold us harmless and not liable for any 
losses or taxes you may incur. You agree that by buying or exchanging RLST tokens you may not claim any taxes or fees or any transaction charges from Rapido Entertainment s.r.o., nor 
any of our team members, nor any other third-party. 

 

 Copyright 
 © Rapido Entertainment s.r.o.. All rights reserved. All trademarks and service marks referenced herein are property of their respective owners. 
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RAPIDO TV MISSION 
 
Become the cross-device TV platform of choice 
for the next generation of viewers and content 
producers - think of it as the YouTube alternative! 
 

 Rapido redefines entertainment as a next-gen OTT unified 
superapp. A multi-play marketplace available on all devices, 
combining Live TV, VoD, Podcasts, Games, Music, and Radio  —  
think of it as the future’s answer to YouTube!  

 Free with ads (FAST, AVOD) or through a subscription with no ads 
(SVOD, PPV) 

 A global service offering international and region-specific content 

 Rewards viewers for watching content and playing games 

 Integrated AI agents help content partners quickly and easily 
produce localised content 
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WHAT IS RAPIDO TV? 
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MARKET PROBLEMS ADDRESSED 

AI powered video creation tools will allow brands to become story tellers 
providing long form content that engages their audience and provides 
better inventory with higher returns for ad budgets 

Rapido re-invents linear TV for the 21st century. Our unique TV CDN 
technology transforms linear channels into interactive TV channels with 7 
days of catch-up TV 

Rapido rewards viewers for their video viewing engagement. We pay a 
share of ad revenues and any subscriptions paid in Rapido Loyalty Store 
tokens to the users. 

Rapido focuses on free TV, delivering regional linear TV channels and 
local VoD services enriched with integrated social messaging, ecommerce 
services and AI-based personal channel scheduling 

Rapido gives telcos an out of the box, zero capex solution, comprising 
on-network streaming, multi-device apps and regional focused content 

Rapido will provide a managed AI video production capability allowing 
aspiring content producers to unleash a new wave of creativity 

FOR USERS 

FOR PARTNERS 

Advertisers need to maintain viewer attention in new ways as people 
become immune to traditional “interruption” based advertising 

Video production remains complex and expensive 

Mobile Telcos like video services which drive up consumption of mobile data 
– but struggle with content licensing and technical delivery complexity 

Viewers are often taken for granted by online platforms who monetize their 
eyeball time with online advertising 

The linear TV channel experience – even in online services like Pluto or 
YouTube TV – is not interactive and viewers are shackled to the broadcast 
schedule 

Customers are growing weary of increasing numbers of fragmented and 
expensive  subscription VoD services which are very US-centric 



AI AGENTS 
 

The AI agents market is projected to 
grow from USD 7.84 billion in 2025 
to USD 52.62 billion by 2030 at a 
CAGR of 46.3% during the forecast 
period. This rapid expansion is driven 
by the growing adoption of AI agents 
across nearly every industry and 
consumer segment. 
https://www.marketsandmarkets.com/Market-Reports/ai-
agents-market-15761548.html   

 AI-generated video is set to transform the 
entertainment industry even more profoundly 
than the invention of the film camera. 

 Rapido is closely tracking the AI video revolution 
and plans to introduce a suite of AI agents to 
help users effortlessly generate professional-
looking content. 

 These AI agents will be powered by Perception 
Group, Rapido’s founding parent company, which 
is expanding its in-house AI infrastructure 
alongside operating the world’s most advanced 
global TV CDN cloud. 
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AI AGENTS POWERED BY OWN AI 

INFRASTRUCTURE CLOUD 

 User Support 

 Multilingual Subtitling 

 Multilingual Audio Dubbing 

 Contextual Ad Break Insertion 

 AI Generated Video Content  

 AI Generated TV Channels (Linear 

Video Stream with EPG Metadata)  
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FLEXIBLE 
MONETISATION 

RAPIDO DELIVERS THE MOST ATTRACTIVE PROPOSITION TO ITS CONTENT PARTNERS 
Each content title and/or live TV channel will generate revenue share royalties for the 
contributing partner based on its overall popularity. This will be determined by aggregating 
revenues from multiple streams, including:  

 Ad Impressions Sold: Revenue generated from cost-per-thousand (CPM) impressions across 
AVOD and FAST ad sales per month; 

 Total Time Streamed: Measured in minutes viewed per month, across SVOD sales per month 
related to partners content.   

This approach ensures a fair and comprehensive revenue model, rewarding partners based on 
content performance across all monetisation channels. 

Direct and Syndicated Reach 
Rapido service will be accessible through various reseller channels, including IPTV telcos, mobile 
OTT operators, hotel chains, and retail brand chains. This extensive distribution network is 
designed to drive rapid user growth, ultimately maximizing content revenues for both resellers 
and content providers.Additionally, many telco operators operate their own private app stores. To 
enhance accessibility, Rapido apps will not only be available in all major public app stores but 
also in the private app stores of resellers, ensuring seamless availability across multiple 
platforms 

Comprehensive Analytical Reporting  
Rapido platform offers comprehensive performance metrics, including minutes streamed, 
subscriber count, and detailed revenue reporting with payment history statements. These robust 
analytics empower content partners to effectively manage, optimize, and promote their content, 
ensuring maximum reach and engagement with the right audience in any target region worldwide. 
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Rapido runs on state-of-the-art proprietary technology developed by Perception Group™, who is an associate company of Rapido 
with common shareholders. Perception Group™ delivers end-to-end IPTV & OTT TV services using its industry first, unified online 
video platform Perception TVCDN™, which combines advanced live TV streaming, VOD delivery and e-commerce features coupled 
with the most advanced next generation TVCDN digital content distribution network and in-stream e-commerce technology.  
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RAPIDO HAS A STRONG TECH ADVANTAGE 



RAPIDO TOKEN 
MARKET 
POTENTIAL 

Over 4 billion loyalty memberships 

The global retail market generated sales of 
over 27 trillion U.S. dollars, with a forecast to 
reach over 30 trillion U.S. dollars by 2024. 
79% of consumers have established some 
form of relationship with the brands they 
purchase from—either a membership, retail 
subscription or loyalty program—and 17% of 
consumers have all three types. 21. More 
than 90% of companies have some form of 
loyalty program. 
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Loyalty Rewards Management global market will be worth $5.57 billion in 2022. 
Market evaluations predict that the size of loyalty management ecosystem will 
surpass $24 billion by the end of 2029, growing at CAGR of 23.5 percent in this 
period.  
 
Statista Loyalty Management report, Mar 2023 

 
  

Telecommunications market size was valued at $2,707 Billion in 2021, and it is 
expected to reach a value of $4,165 Billion by 2028, at a CAGR of 6.35% over the 
forecast period (2022-2028). 

Global Remittance market size was valued at $49 billion in 2021 and is expected 
to expand at a compound annual growth rate (CAGR) of 10.1% from 2022 to 
2030. Cross-border remittances provide numerous economic benefits, including 
increased financial inclusion and economic development. 
  

Crypto Wallet market size was valued at $8.42 billion in 2022 and is expected to 
expand at a compound annual growth rate (CAGR) of 24.8% from 2023 to 2030. 
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RAPIDO 4K  HDMI  TV  ST ICK WITH  
EMBEDDED RAPIDO APP STORE  

To enhance the Rapido ecosystem and overall user 
experience, Rapido has plan to introduce its own custom 
app store, along with an affordable HDMI TV player 
stick. This latest generation chipset device, with 4K 10 
bit HDR and 2.4G+5G Wi-Fi support, reminiscent of 
popular products like Roku, Amazon Fire TV, and 
Chromecast Google TV sticks, aims to complete the 
Rapido ecosystem to compete on par with the current 
market leaders. The Rapido TV stick is powered by a 
customized version of open-source Android TV, similar 
to the one used by Fire TV. 

+ 
Token buyers get $89 16GB HDMI TV Stick  

and Bluetooth Keyboard Gamepad bundle free of charge  

We make TV entertainment easy 
WATCH + CHAT + PLAY GAMES 

ACQUIRING SUBSCRIBERS 
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REVENUE STREAMS 
All revenue models are designed to also drive Rapido utility token liquidity 

 $155M+ ad revenue end of year 3 from launch  

Assume 10% of advertising is bought using Rapido Tokens  

 $165M+ subscription revenue end of year 3 from launch  

 Assume 100% participation in loyalty scheme   
525M Rapido loyalty rewards initial token allocation 

$145M+ e-commerce revenue end of year 3 from launch  

 Rapido Tokens can be used to purchase goods or services from the platform at 
discount driving token liquidity 
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RAPIDO TOKEN BASED LOYALTY PROGRAM 

The Rapido Token can be used by all participants in the ecosystem: 
VIEWERS | CONTENT PARTNERS| ADVERTISERS | TELCO DISTRIBUTION PARTNERS 

 Viewers earn Rapido Loyalty Store 
Tokens (RLST) for watching ad-funded 
content or subscribing. 

 Tokens are redeemable for premium 
content purchases and will be tradable 
on exchanges. 

 Advertisers and AI content producers 
receive a discount on rates if they pay in 
Rapido Tokens. 

 Telcos, retailers, hotel groups, and 
OTT superapp operators can white-
label Rapido Token to launch own 
blockchain based loyalty programs 
that drive deeper user engagement. 

E-SHOP 

TV content 

RAPIDO global private cloud 

OTT ecosystem includes telco, 

hotels and retail chain networks  Multi-IPG gateway 

with support for  

fiat, store points and crypto 

DEX and CEX 

trading and  

P2P transfers 

ADVERTISERS spend RLST 
by booking discounted ad 
campaigns on Rapido TV 
channels 

USERS top-up wallet by investing 

in Rapido ITO and IEO and by 

earning RLSTs by video streaming  

USERS spend RLST via TV-shop, 

SVOD and TVOD purchases 

 

Universal wallet with 

support for RLST, all other 

liquid crypto Coins and 

popular Fiat currencies 

ADVERTISERS can invest in 
Rapido ITO and IEO or buy 
RLST post-listing from CEX 
and DEX  



Rapido’s universal X-wallet will provide flexible crypto and fiat 
payment methods with IPG configured per region specific payment 
requirements. Rapido adopted “X-wallet”, Sora.org open source 
solution. Web, iOS and Android apps are currently in beta testing 
and will be released in respective public stores in Q2-25.  
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UNIVERSAL X-WALLET 

International 
FIAT networks: 
SEPA, Swift, Visa, 
Master, Amex, 
etc. 

Multi-IPG 
API 
module   

Direct Carrier 
Billing 
including 
Airtime and 
Store Points  

Crypto 
IPGs 



Perception core modules in green developed over 10 years and in commercial use with number of global telcos. 
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ECOSYSTEM ROADMAP 

Complete IPTV and OTT 
middleware and online  

video platform 

Core TV CDN private cloud 
infrastructure for public  

and on-network streaming 

Multi-node CDN  
control software 

API layer for telco  
OSS/BSS integration 

In-built subscriber 
management and  

Multi-payment gateway 

Live and VOD 
Transcoding platform 

14 native user apps for 
mobile, web, streaming 

devices and connected TV 

E commerce user wallet. 
Integrated user messaging 

Dynamic advertising 
solution for linear TV ad 

replacement and pre, mid 
and post roll VoD 

Rapido token  
pre-listing sale start 

Rapido TV service apps are 
launched in all app stores 

Subscription wallet 
integrated and X-wallet 
app released in public 

stores 

Rapido loyalty reward  
API module integrated 

Rapido token listing (IEO) 
on major exchanges 

Apr-25 

Apr-25  Q2-25 Q3-25 Q4-25 

AI Agents services 
deployed 

Q1-26 



TOKENOMICS 
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 Maximum token supply – 2.1B 

 Pre-listing 50% discount price - $0.05 

 Listing token price - $0.10 

 FIMA Crypto LLC as our broker 

 $30M+ raise 

• Institutional Investors: Minimum participation is $5,000, which buys 100,000 tokens at a discounted pre-listing price of $0.05 per token (50% below the 
listing price). 

• Personal Investors (Public): Minimum participation is $250, which buys 5,000 tokens at the same pre-listing discounted price of $0.05 per token. 
• The public presale may be bypassed if the Institutional Investor presale successfully achieves its targets, allowing the project to expedite exchange 

listings. 
• All tokens purchased at a discount during the pre-listing phase are subject to a monthly selling limit of 10% of the holder’s total token allocation. This 

limit accumulates monthly; for example, if a token holder does not sell tokens for 10 consecutive months following purchase, they are entitled to sell 
100% of their holdings in the 11th month. 

• All tokens allocated to Founders and Advisors are subject to a full lock-up period of 12 months beginning from the pre-listing phase start date (January 
25). After this initial lock-up period, these tokens become subject to the same 10% monthly trading limit as described above. 

• Tokens purchased after the public exchange listing have no lock-up periods or trading restrictions. 

Pre-listing sale starts April ‘25 Exchange listing in Q4 ‘25 



TOKEN 
OVERVIEW 
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Rapido Company 
Wallet with support 
for Crypto and FIAT 

Investor’s Wallet 

DEX and CEX 
Exchanges 

• All tokens purchased at a discount before the 
exchange listing are subject to a monthly trading 
limit of 10% of the holder’s balance. This limit 
accumulates monthly; for example, a token 
holder who has not sold any tokens for 10 
months after purchase may sell up to 100% of 
their holdings in the 11th month. 

• All tokens allocated to founders and advisors are 
subject to a full lock-up period of 12 months from 
the start of the pre-listing sale. After this period, 
these tokens become subject to the same 10% 
monthly trading limit described above. 

• Tokens purchased after the public exchange 
listing have no lock-up period or monthly trading 
restrictions. 

Friend’s P2P Wallet 

Buyers may pay using 
crypto or fiat 
currencies; tokens are 
transferred peer-to-
peer (P2P) from the 
Rapido wallet directly 
to the buyer's wallet. 

TOKEN TRANSACTIONS FLOW 

 Token maximum supply: 2.1 Billion 
 Initial market allocation: 483 Million 
 Initial token listing price: $0.10 
 Pre-listing sale discount: 50% 
 Token type: Loyalty rewards token 
 Token market branding: 

• Short name: Rapido Token   
• Full name: Rapido Loyalty Store Token 
• Ticker: RLST 
• Token logo icon: 

2.1B TOKEN ALLOCATION % Tokens Value @$0.10

Public Sale (ICO & IDO) 8% 168,000,000 $16,800,000

Private Sale (Partnerships, Institutions & Strategic Investors) 9% 189,000,000 $18,900,000

Exchange Listings (IEO, follow up CEX Listings & Liquidity) 6% 126,000,000 $12,600,000

Total market allocation (ICO+DEX+CEX) 23% 483,000,000 $48,300,000

Loyalty User Rewards & Staking 25% 525,000,000 $52,500,000

Marketing (including Referrals & Influencer incentives) 6% 126,000,000 $12,600,000

Treasury Reserve (Ecosystem Development & Future Funding) 30% 630,000,000 $63,000,000

Founders, Team & Advisors 16% 336,000,000 $33,600,000

100% 2,100,000,000 $210,000,000



USER ACTIVITY 
DRIVES TOKEN 
LIQUIDITY 

©  INITIAL TOKEN OFFERING 16 

To incentivise streaming activity, the reward algorithm 
dynamically adjusts user earnings based on monthly 
viewing hours. Users earn a percentage of the net CPM ad 
income their viewing generates, with increased viewing 
resulting in higher earnings. Typical reward presets are: 

 Up to 10 hours per month: 5% 

 Up to 20 hours per month: 7.5% 

 Over 40 hours per month: 10% 

For example, if a user streams for 40 hours per month, 
viewing 12 ads per hour (480 ads total), at a net CPM rate of 
$8.33 and a 10% reward rate, the user earns $0.40 per 
month, therefore 4 Rapido Tokens are transferred to his 
wallet (token earnout has no lockup). 

  

RAPIDO 

LOYALTY  

RLST POOL 

3 RLST 

1 RLST 

4 RLST 

(100%) 

3 RLST  

(75%) 

1 RLST 

(25%) 

CEX/DEX 

EXCHANGES  

and 

P2P MARKETS 

TVOD, SVOD, 

ESHOP 

USER WALLET  
  

To keep the RLST liquidity 
pools adequately funded, 
Rapido platform will carry 
out targeted buybacks on 
both CEXs and DEXs 
whenever liquidity 
metrics dictate. These 
strategic repurchases — 
supplemented by organic 
trading and e-commerce 
demand — are intended 
to support deep pools 
and promote a healthy, 
resilient RLST market 
price. 

Based on typical user behaviour within the crypto community, it is assumed that approximately 
25% of tokens are spent on e-commerce purchases, while the remaining 75% are actively 
traded on exchanges. 



USE OF FUNDS 

 $30M total target raise 
 483M total tokens sale offer 

 2.1B tokens hard cap  

Infrastructure, 
$8,000,000  

Content, 
$13,500,000  

SGA , 
$8,500,000  
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• Sales General Admin - $8.5M - Funding will enable growth of the team, and coverage 
of increased company operational overheads including private cloud installation 
logistics costs.  

• Infrastructure - $8M - Funding will enable rapid scale up of global CDN, including 
expansion of Nvidia A16 video transcoding and H100 AI server farm, including IP 
transit and Data Centre hosting.  

• Content - $13.5M - Funding will enable major investment into AI generated video 
content production, and including coverage of content fixed cost licensing and 
minimum guarantee fees on revenue share deals.  



EXECUTIVE SUMMARY 

 Next-Gen Streaming Powerhouse  – A bold 
alternative to YouTube, ready to disrupt the market  

 Battle-Tested Tech  – Proven, state-of-the-art 
infrastructure powering seamless global streaming  

 Token With Real Utility  – Fuels the ecosystem and 
rewards every participant  

 Fully Regulated & EU-Based  – Token issued and 
distributed by a licensed European entity  

 Low-Risk, High-Upside  – Core business in booming 
streaming market drives organic token demand  

 Early Bird Advantage  – Snap up tokens at a deep 
discount before public listing 
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info@rapidotoken.com  

Next-generation TV entertainment & TV commerce  
Live TV | AI Video | Gaming | Social Media | Tokenised loyalty scheme | Ecommerce 

© Rapido Entertainment s.r.o. All rights reserved.  
All trademarks and service marks referenced herein are property of their respective owners. 

RAPIDO MISSION: Rapido redefines entertainment as a nextgen OTT unified superapp global platform. A multi-play 

marketplace combining Live TV, VOD, E-gaming, Social Media and E-commerce into a single engaging ecosystem — 

think of it as the future’s answer to YouTube! 

To learn more about the Rapido project and Rapido token investment opportunity, please explore the following links: 

 Rapido.tv – Our newly launched B2B2C entertainment platform. Users earn Rapido Tokens — used as loyalty store 

points — by watching videos. 

 RapidoToken.com – The official website of the Rapido token issuer. Watch the homepage videos for a quick 

overview of the project. 

 Perception.tv – The tech infrastructure provider behind Rapido, offering CDN, AI, and Blockchain cloud services. 

Scroll to the bottom of the homepage to view videos explaining the core technology. Perception Group Inc. is the 

group holding company and seed investor behind the Rapido project. 
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